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BRAND PROMISE

REAL
CONNECTIONS

New Brunswick is the antidote to overcrowded,

overproduced vacations. 0 30 T BEwhéteYfedgple SEO6 L B o 3
forgotten the importance of the simple things in life.

Where discoveries arereal EBL LRt 1 Tt bhijt PUUE{tBo23 bE
of plastic. 0 3whgre Ud & o Y ‘Yhe firflebth slow down, the
space to breathe and take itall in, and the energy to make
transformational connections ... with nature, with our locals,

and with each other. New Brunswick is a place where Ud & o Y Y

ot et

reconnect with your life, and when youleave Ud $ o YYa 3 EWL

SR

piece of it with you.




BRAND EXPERIENCE

NATURAL &
APPROACHABLE

UNFILTERED NATURE
Mountains, rivers, and  sea: Fresh air, flowing waters,
nature trails and wildlife

APPROACHABLE EXPERIENCES

Both urban and natural

GENUINE, KIND PEOPLE

From diverse cultures




BRAND VALUES

GENUINE &
AUTHENTIC

In New Brunswick you will find people who follow
their traditions, treasure their families, and remain

unapologetically  true to themselves.




we-0evve - PRIDE

GENUINENESS

AUTHENTICITY KINDNESS HONESTY

INCLUSIVENESS
ADVENTUROUSNESS LOVE OF NATURE



W s
= 230
=
’ NwAA
. =
m Tl e of

=
—
-



BRAND PERSONALITY

GOOD-HUMOURED
EXPRESSIVE
HONEST
OPEN-MINDED
LIGHT-HEARTED
GENEROUS
PASSIONATE
AGREEABLE
NATURAL

PRACTICAL
DOWN-TO-EARTH
FUN

RELAXED
FRIENDLY
DEPENDABLE
NON-JUDGMENTAL



BRAND PERSONA

THE
HOST

No matter where you started or why you came, Ut o Y VY
make sure you take a piece of New Brunswick with
you. Those good memories will tide you over until

you get back.
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# EXPLORENB LOGO

EXPLORE

The #ExploreNB logo features earthier, more natural
versions of the official GNB logo colours to represent the brand
persona and experience. These colours are also utilized in the

Masterbrand Colour Palette. This logo is meant for
use in promotional items and marketing materials that
require the official brand hashtag (#ExploreNB), such as

embroidered clothing, branded items, print pieces, and

digital executions.

All versions to be used only when the hashtagis not spelled

out and use of the logo is visually appropriate.



# EXPLORENB LOGO

CANADIAN
MARKETS

Black or white versions should be used when

#EXPLORE #EXPLORE

‘NB 4'NB

background colour dictates it necessary.

#EXPLORE

The #ExploreNB New - Nouveau Brunswick logo is to be
used for local and Canadian market communications including - . -— .

travel trade and travel media efforts, such as lure pieces and NEW BRUNSWICK % NOUVEAU-BRUNSWICK

HEXPLORE

III

promotional items.

The #ExploreNB logo without New - Nouveau Brunswick isto be
used for local and Canadian market communications when size
and legibility of the #ExploreNB New - Nouveau Brunswick logo

dictates it necessary.

A #EXPLORE #EXPLORE

A
AR

‘ ~ Brand icon to be used for social profiles, website

tab icon, patterns on smaller promo items, etc.

A

NEW BRUNSWICK % NOUVEAU-BRUNSWICK
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# EXPLORENB LOGO

FOREIGN
MARKETS

Black or white versions should be used when

background colour dictates it necessary.

The #ExploreNB New - Nouveau Brunswick Canada logo is

to be used for foreign market communications including
travel trade and travel media efforts, such as lure pieces

and promotional items .

The #ExploreNB logo without the #EXPLORENB is to
be used for foreign market communications on small
promotional items when size and legibility of the

#ExploreNB New - Nouveau Brunswick Canada logo

dictates it necessary.

A, EXPLORE \

NEW BRUNSWICK
NOUVEAU-BRUNSWICK

#EXPLORE

- NB - i

srunswick % CANADA

NEW BRUNSWICK
NOUVEAU-BRUNSWICK
%« C A N A D A

#EXPLORE

- NB - i

NEW : NOUVEAU NEW BRUNSWICK
BRUNSWICK * CANADA NOUVEAU-BRUNSWICK
% C A N A D A



# EXPLORENB LOGO COLOURS

PROCESS: C=71| M=65 | Y=60 | K=59
VINTAGE SPOT: PMS 426 C 95%

SHAD OW RGB: R=49 | G=48 | B=51

HEX: #313033

ANCIENT PROCESS: C=33| M=75| =58 | K~18 HEXPLORE

EARTH RGB: R=151| G=80 | B=84
HEX: #975054 \
PROCESS: C=80 | M=39| Y=58 | K=19 \
FOREST SPOT: PMS 3302 C 80% U
FLOOR RGB: R=53 | G=111| B=103
HEX: #356167 NEW BRUNSWICK ¥ NOUVEAU-BRUNSWICK

PROCESS: C=63 | M=31 | Y=45 | K=4
FOREST SPOT: PMS 3302 C 60%
PINES RGB: R=103 | G=143 | B=138

HEX: #678f8a

14
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OFFICIAL GNB LOGO

|

New “& A Nouveau
Brunswic

C AN A D A

The official Government of New Brunswick logo

should be used when appropriate or required to
establish connection between the province and the
Tourism New Brunswick brand. New Brunswick,
Canada version to be used for international markets
and federal partnerships. Black or white versions

should be used when background colour dictates

it necessary.

ew.“aNouveau
Brunswick

C AN A DA

Briinswick

C AN A D A
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MASTERBRAND FONTS

SUBHEADS: MONTSERRAT BOLD

HEADLINES:
SOUTHBANK LT

The font to be used for headline text is Southbank LT. This font is bold and

rough, and should be used to create impact, but never for longer pieces of text.

Longer sections of copy can be broken up with the use of Montserrat Bold (in
all caps) for subheads. This is asmooth and easily readable complement to
the headline font. Use wider kerning to make subheads airier and so the font

can breathe.

Merriweather Regular is used for body copy (as in this paragraph). This typeface is

easy on the eyes and very readable even at small sizes.

DOWNLOAD FONTS



https://www.dropbox.com/home/Brand%20Resources/ExploreNB%20Brand%20Standards/Brand%20Fonts
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BRAND COLOURS

INSPIRED
BY NB

Our colours are inspired by authentic New Brunswick

experiences. They reflect the places and cultures
that make up the region. All colour palettes are
complementary and harmonious, yet each has a
distinct personality that brings the best out of each

unique New Brunswick experience.




MASTERBRAND SECONDARY
COLOUR PALETTE COLOUR PALETTES

NATURE:
FUNDY COAST

NATURE:
| LAKES & RIVERS

NATURE:
— BEACHES

NATURE:
— FORESTS

. . NATURE:
Our Masterbrand Colour Palette is appropriate to use for any MOUNTAINS

Tourism NB marketing materials. The green tones are the

primary colour to be used, with thered tone serving as an NATURE:
accent to add a pop of colour as ahighlight. The white tone WINTER
should be used as a background base, with the black used

EXPERIENCES:

for text,icons and where you want to maximize contrast ACADIE

and legibility of content.

EXPERIENCE S:
URBAN
Secondary Colour Palettes should be used only when
featuring specific brand ~ experiences, and only in
EXPERIENCE S:

conjunction with photography and video assets of those HISTORY

experiences. All secondary colour palettes can be used in

conjunction with the Master palette black and white. EXPERIENCE S:

CULINARY




MASTERBRAND
COLOUR PALETTE

NOSTALGIC
WHITE

VINTAGE
SHAD OW

ANCIENT
EARTH

FOREST
FLOOR

FOREST
PINES

PROCESS: C=4 | M=2| Y=2 | K=0
SPOT: PMS 7541 C25% RGB:
R=241| G=243 | B=244 HEX:
#1134

PROCESS: C=71| M=65 | Y=60 | K=59 :
SPOT: PMS 426 C 95% e
RGB: R=49 | G=48 | B=51

HEX: #313033

PROCESS: C=33| M=75| Y=58 | K=18
SPOT: PMS 188C 80%

RGB: R=151| G=80 | B=84

HEX: #975054

PROCESS: C=80 | M=39| Y=58 | K=19 i
SPOT: PMS 3302 C 80%

RGB: R=53 | G=111] B=103

HEX: #356f67

PROCESS: C=63 | M=31 | Y=45 | K=4

SPOT: PMS 3302 C 60%

RGB: R=103 | G=143 | B=138 =
HEX: #678f8a



SECONDARY PALETTE
NATURE: FUNDY COAST

PROCESS: C=47 | M=24 | Y=16 | K=0
COASTAL SPOT:PMS 7695 C

RGB: R=138 | G=170 | B=192
M I S T HEX: #8aaac0

PROCESS: C=83 | M=63 | Y=51| K=17
SPOT:PMS 7545 C

RGB: R=61| G=87 | B=101
HEX : #3d5765

PROCESS: C=36 | M=62 | Y=78 | K=25

CARVED SPOT: PMS 7505 C RGB:

R=137 | G=91 | B=62 HEX:
ROCK #895b3e

These colours are inspired by the rugged Fundy

coast, carved by the tides. With views that are
expansive, breathtaking, and sometimes shrouded

in mist and water that is deep and powerful.
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SECONDARY PALETTE
NATURE: LAKES & RIVERS

PROCESS: C=13| M=17 | Y=3 | K=0
SILVER SPOT: PMS 524 C 75%
SALMON RGB: R=217| G=207 | B=223

HEX: #d9cfdf

PROCESS: C=46 | M=9 | Y=22 | K=37
EMERALD SPOT: PMS 7475 C 85%

RGB: R=94 | G=135| B=138
RAP I DS HEX: #5e878a

PROCESS: C=55 | M=48 | Y=29 | K=52
COOL SPOT: PMS 5255 C 77%

DEPTHS RGB: R=73 | G=73 | B=88

HEX: #494958

These colours are inspired by the freshwater lakes

and rivers that are the lifeblood of our  province.

They capture the stillness and cold freshness of the

water, the reflections of rocks and trees that bring

our rivers to life, and the fish thatare part of our

culture, pastand present.
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SECONDARY PALETTE
NATURE: BEACHES

These colours are inspired by the beaches that make

up the eastern coast of the province. The golden
warmth of the sand in summer, the play of the surf
as it crashes into the beach, and the clear beautiful

skies - all elements that make for a perfect day.




ARY PALETTE
FORESTS

PROCESS: C=33| M=41 | Y=100 | K=7
AUTUMN SPOT: PMS 456 C

RGB: R=170 | G=138| B=47
L EA F HEX: #aa8a2f

PROCESS: C=58 | M=32| Y=100 | K=13 Ly
DEEP SPOT: PMS 7491 C 4
MOSS RGB: R=114| G=132| B=55 o~ ¢

HEX: #728437

PROCESS: C=47 | M=14 | Y=40 | K=68

FRESH SPOT: PMS 7736 C
RGB: R=58 | G=82 | B=73 %
SPRUCE HEX: #3a5249 'f

These colours are inspired by the rich and expansive mixed

forests that cover much of our province. From the ancient

mosses that cling to untouched groves, to the magical colours

of the autumn, to the fresh conifers that add colour all year.




PROCESS: C=32 | M=29 | Y=32 | K=0

APPALACHIAN SPOT:PMS Warm Grey 5 C

RGB: R=178 | G=170 | B=164
S T O N E HEX: #b2aaa4

PROCESS: C=35 | M=31]| Y=15| K=62

DISTANT SPOT: PMS 5255 C 75%

RGB: R=83 | G=82 | B=95
PEAK HEX : #53525 f

PROCESS: C=67 | M=36 | Y=74 | K=19

MOUNTAIN SPOT: PMS 5615 C
SCRUB RGB: R=87 | G=118 | B=84

HEX: #577654

These colours are inspired by the vistas and soft

colours seen when looking to the horizon from  our
mountain ranges. From the ancient Appalachian
rocks to the rugged vegetation that cling to the

slopes, to the soft hues created by the atmosphere

when looking into the distance.
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