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STATE OF TOURISM IN NEW BRUNSWICK

Portfolio‘s “State of Tourism in New Brunswick” dashboard is compiled to provide a snapshot of recent key national and provincial tourism 
health and economic updates, and insights on the impact of COVID-19 on the travel and tourism industry’s path to recovery. Insights are 
derived from a review of multiple global and Canadian and local media sources, associations, and government. As well, provincial statistics 
and insights are obtained through the consultation of upwards of 40 industry representatives within New Brunswick, from the following sectors: 

• Accommodations (roofed, non-roofed and shared 

accommodations)

• Campgrounds

• Airports/Air access

• Cruises

• Provincial Parks

• Outdoor Adventures

• Attractions

• Festival and Events

o Sporting events
o Cultural events

• Restaurants

• Meetings and Conventions

• Outfitters 

• Tour Operators/Receptive Operators

Insights obtained through industry representative consultations are identified in burgundy. 



OVERVIEW OF COVID-19 MEASURES IN CANADA

National Border
US Canada Border Ban extended into August. Immediate family members of Canadians for essential 
reasons may enter, but must self-isolate for 14 days. 
Canadians can travel elsewhere in the world (with each country having different requirements), and are 
required to self-isolate for 14 days upon return to Canada. Website identifying where travel is permitted 
and the requirements: https://time-to-travel.ca/where-canadians-can-travel-now/

https://time-to-travel.ca/where-canadians-can-travel-now/


RECOVERY PHASES IN CANADA AND MAINE

NB

Yellow Phase
(third phase of four)

NS

No phased approach, 
more restrictions eased 

PE

Phase four of 
four

ME

Stage three
of four

Provincial Border Closures
Atlantic bubble started on July 3. 
Most provinces do not currently have restrictions on travel across provincial borders



NEW BRUNSWICK 
The province remains in the yellow phase, and restrictions for red and orange phases have been loosened in 
preparation for a second wave. Cases of COVID-19 in the province are travel related. 

Travel: 
• Atlantic bubble remains in place, self-isolation requirements in place 

when returning to NB from elsewhere. 
• Household bubble continues to include friends and family.
• The New Brunswick government introduced the Explore NB Travel 

Incentive Program for New Brunswickers who travel in the province, a 
rebate of 20% on $1000 eligible expenses.

Service Opening Summary:
• Face masks are mandatory in public spaces where physical distancing is not 

possible. 
• Changes to red and orange phases include that day cares would be permitted to 

operate during the red phase (with guidelines in place), and during the orange phase 
the 2 household bubble would be implemented, but could include formal and informal 
caregivers, and members of the immediate family (grandparents, siblings, etc.)

• Face to face visits in long term care facilities are permitted with advance scheduling 
and physical distancing maintained. 

• •The City of Moncton reversed the implementation of one-way traffic on Main Street 
that was in place to allow pubs and restaurants to extend patios and allow for 
physical distancing. 

Visitor Information Centres: 
• Provincial Visitor Centres are open (except St. Stephen)
• Municipal visitor centres are open in some areas. 

Airports:
• Saint John – Air Canada resumed service on June 22. 
• Moncton - limited service (WestJet 5 flights per week to Toronto 

until October 5). Air Canada operates two daily flights to 
Toronto and one to Montreal. Porter suspended until October 7 
(previously had been August 31). 

• Fredericton - limited service. (WestJet to Toronto five times per 
week, Air Canada daily flight to Montreal and Toronto, Porter 
suspended until October 7).

Gatherings
•Public venues with seating (theatres, arenas), can reduce physical 
distancing requirements to 1 meter, if masks are in place (August 17)
•Outdoor public gatherings with fewer than 50 people with physical 
distancing are permitted.
•Religious services, weddings and funerals can take place (indoors 
and outdoors) as long as physical distancing can be maintained. 
•Schools to require masks for grades 6-12 when in public spaces, 
between classes, and on school buses. 

Farmers Markets 
• Farmers markets open with restrictions. Some farmers markets not 

allowing all vendors, and online ordering/pick up is being 
implemented in some markets. 

• New market opens in Fredericton’s North side. 

Attractions: 
• Many attractions in the province are open and limiting 

capacity, and requiring advance ticket purchase. 
• Movie theatres opened on July 3 with physical distancing. 



NOVA SCOTIA
The number of COVID-19 cases in Nova Scotia is limited and the few new cases are all travel-
related. The province renewed its state of emergency until September 6. Non-medical masks 
are mandatory in public transportation and most indoor public places. 

Travel

•The Atlantic travel bubble is still in effect and provincial border crossing requirement 
remains limited to a proof of residency for Atlantic Canadians and self-declaration form 
for other travelers. Out-of-region travelers are still required to self-isolate for 14 days.
•Reduced number of daily crossings and reduced passenger capacity remain in effect 
for the NS-PEI, the NS-NB and the NS-Port aux Basques NL ferries. Marine Atlantic 
passengers are required to wear a face mask or face covering during the crossing and 
practice social distancing.

Airports
• Halifax airport operating with limited service (including terminal retail offerings and flights):

• Major airlines operating at reduced service for domestic flights (Air Canada, 
WestJet). 

• Porter flight suspension has been extended until October 7.
• Swoop is operating at reduced service for flights to Hamilton, ON and service to 

London, ON has been suspended for the summer.
• Air Saint-Pierre flights continue to operate.
• Other airlines have suspended flights either for the 2020 season or until further 

notice.

Visitor Information Centres 
• Five of the six provincial VICs are operating at reduced 

hours. The Halifax airport location is currently closed.
• Varied operation/opening at other regional VICs across the 

province.

Services 
• Passengers and drivers on public transportation are 

required to wear non-medical masks since July 24, with 
some exemptions.

• Most indoor pools and selected splashpads and beaches 
are now opened with restrictions in the Halifax area while 
outdoor pools are closed for the season. Some facilities 
are still in the process of their phased reopening 
implementation. The Centennial pool in Halifax remains 
closed.

• Halifax Transit users are required to pay fares on buses 
and ferries since August 1. While a reduced schedule is 
still in effect, capacity restrictions have been lifted.



NOVA SCOTIA

Gatherings
• Wearing of non-medical masks is required in most indoor public places since July 

31, with some exemptions. 
• There are no changes to gathering restrictions:

• 10-person limit for close social group gatherings without social distancing
• 50-person limit for indoor and outdoor gatherings with social distancing
• 250-person limit for outdoor gatherings by a recognized business or 

organization with social distancing
• Limit of 50% of a recognized business or organization’s venue’s capacity 

indoors to a maximum of 200 with social distancing
• Examples of gatherings for recognized businesses or organizations 

include social events, sports and physical activity, faith gatherings, 
weddings, funerals, arts and culture events, festivals and special events.

• Exceptions to the gathering limits include select employers and people 
living in the same household.

Provincial Parks
• Non-medical masks are required inside public indoor spaces at provincial park 

since July 31, including parks offices, change houses and washrooms facilities.
• Halifax municipal recreation programs and rentals in community recreation centers 

are still on hold, but there is consideration to resume later this fall.

Attractions 
• The Art Gallery of Nova Scotia remains closed.
• Nova Scotia Museum continue to implement its phased reopening and now has 24 

of its 28 museums across the province welcoming visitors, with some restrictions. 
Operating sites include the Museum of Natural History and the Maritime Museum of 
the Atlantic in Halifax. 

Farmers Markets 
• Alderney Landing Farmers Market has reopened for a 

reduced number of vendors and social distancing 
restrictions. 

• Farmers markets across the province are slowly reopening, 
with some still operating with a pre-order/pick up system, 
while others are implementing outdoor markets with 
physical restrictions in place.

Malls
• Malls open, retailers have the option of offering 

reduced hours.

Education 
• Full time in-classroom learning for all public-school students 

(pre-primary, elementary, junior high and high school) 
resume in September, while following the provincial Back to 
School Plan.

• Some post-secondary institutions will exclusively or 
predominantly offer online courses this fall (Dalhousie 
University, St. Mary’s University, Mount Saint Vincent 
University) while others will offer a more balanced approach 
combining online and on-campus learning (Acadia 
University, St. Francis Xavier University, Nova Scotia 
Community College).



PRINCE EDWARD ISLAND
Currently in Phase 4 as of June 26.

Travel
• Atlantic bubble remains in place. Visitors must 

complete a self-declaration form. If not a permanent 
resident of an Atlantic Province, form must be 
completed at least 24 hours in advance of arriving, 
and proof of having been in the Atlantic provinces 
for at least 14 days. 

• Students from outside the Atlantic Bubble may enter 
PEI for their studies, must complete documentation 
and receive approval. 

Service Opening Summary 
• Tourism sector doing 30% of the business of last 

year. 
• Most services open with restrictions in place.

Gatherings
• Large organized gatherings (worship services, 

organized sports and recreation, day camps, and 
other events) are permitted with 3 cohorts of 50 
people allowed (150 total, but cohorts kept 
separate).  Singing is permitted if 2 meter 
distancing is in place and masks are worn. 

• Personal gatherings of no more than 15 people 
indoors and 20 people outdoors. 

Provincial Parks
• Provincial parks and campgrounds open. 

Visitor Information Centres 
• VICs are open. 

Malls
• Charlottetown mall open with regular hours, not all 

retailers open. Common seating areas have been 
removed. 

Airports
• Charlottetown airport operating with limited flights:

• Air Canada, service to Toronto 1 per day and 
service to Montreal is 5 times a week.

• Services to Ottawa is suspended for 2020.
• Service to Halifax is suspended indefinitely.
• Westjet service to Toronto operates various 

days throughout the month. 

Sports
• The Canadian Premier League (Soccer) is playing a 

shortened 2020 season in Charlottetown, bringing 300 
players to the province. 



QUÉBEC
Gathering limits have been relaxed and Quebec is still gradually reopening the economy. The 
government has released an action plan to address a second Wave. Schools are preparing to 
reopen in the last week of August.

Service reopening summary 
• Festivals and events are allowed since August 3, with 

restrictions.
• Regular vacation camps with overnight stays are prohibited.
• Indoor and outdoor sports and leisure activities that are 

carried out individually or in groups as well as all other 
outdoor activities can resume. Team sports games may also 
resume, provided that they respect the public health 
authority guidelines, especially with regard to non-essential 
travel and the gathering of spectators. Combat activities in 
certain sports remain prohibited until further notice, apart 
from training.

• Bars, restaurants, amusement parks, spas, tourist 
accommodation establishments, casinos and gambling 
houses continue to operate with restrictions in terms of 
capacity, operating hours, and social distancing. Bars are 
required to establish a register to record customers’ contact 
information.

• The provincial government continues to strongly recommend 
teleworking where possible. Office towers are allowed a 
25% occupancy rate.

• The Montreal hotel occupancy rate is at just below 10% for 
the month of July, and average room rates have dropped to 
about $137. Currently, there is no formal recovery plan in 
place by the provincial government to address the tourism 
situation in Montreal.

• A number of tourism-related applications and tools have 
been developed amid the current tourism situation, including 
Milo and Sponsored Listings and Hospitality 360 to assist 
operators.

Gatherings
•Social gathering restrictions have largely remained 
unchanged:

•Indoor gatherings of under 10 people from a 
maximum of three different households continue 
to be allowed for most areas of the province, in 
both private residences and tourist homes. The 
use of a non-medical mask is strongly 
recommended when physical distancing of at 
least 2 meters is not possible.
•For children 16 and under, a physical distancing 
of 1 meter applies.

• The maximum number of people allowed in selected 
indoor (August 3) and outdoor (August 5) public places is 
250 (excluding staff and performers) with social 
distancing. This measure applies to performance venues, 
theatres, movie theatres, audiences attending a 
production, amateur sports events and training, places of 
worship, courtrooms and rented rooms. 
•This measure does not apply to gatherings where 
people stay in their cars, peaceful demonstrations and 
events taking place on separate, non-continuous sites 
and for which different access and waiting areas have 
been set up.
•In other circumstances, a 2-metre physical distancing 
requirement is in place for both indoor and outdoor public 
places. A distance of 1.5 meters between people applies 
only in places where people are seated or relatively 
stationary and where talking is limited. 



QUÉBEC
Gathering limits have been relaxed and Quebec is still gradually reopening the economy. The 
government has released an action plan to address a second Wave. Schools are preparing to 
reopen in the last week of August.

Travel
• Access continues to be allowed to all regions of Quebec with 

the exceptions of the Cree Territory of James Bay and 
Nunavik.

• Quebec residents are allowed to travel to Iles-de-la-
Madeleine by road via NB and PEI, with an approved self-
declaration form.

• Day trips are now allowed between select bordering regions 
between Quebec and NB.

Provincial Parks
Provincial parks access fees and fishing licenses must 
be purchased online.

Airports
• Montreal airport is open with reduced service.
• All passengers are required to wear non-medical 

masks.

Farmers Markets 
• All farmers markets permitted with certain 

conditions.

Visitor Information Centres 
• While the five main Visitor Information Centers are 

closed across the province, selected regional 
offices have reopened.

Malls
• Malls have re-opened, some with reduced service 

hours. 

Education
• All preschool, elementary and high school students will return 

to in-class learning.  Students part of the same stable group 
will not be required to social distance but will need to keep 1-
meter physical distancing when with different stable groups. 
Students in grade 5 and above will be required to wear non-
medical masks in select locations and circumstances (e.g., 
common areas, transportation).

• Adult general education and vocational training, students and 
adult learners are encouraged to attend class in person, 
while following social distancing guidelines. 

• Universities and CEGEPs will offer a mix of in-class and 
online learning.

Attractions
• The Montreal Biodôme will reopen August 31 after a multi-

year renovation.
• Festivals and events are allowed as of August 5 across the 

province, with social distancing and other restrictions, and 
within the attendance limit of 250 people.

• Upcoming festivals and events scheduled to happen online: 
Festival international de la chanson de Granby, Festival 
Mode et Design and Fantasia.

• Upcoming festivals and events scheduled live: Festival en
chanson de Petite-Vallée. 

• Upcoming festivals and events either cancelled or 
considering postponing later this year: Festival des journées
d’Afrique and Festival Mondial de la Bière. 



ONTARIO
As of August 12, all of Ontario is in the final stage of Phase 2 (Stage 3). 
Ontario ended its state of emergency on July 24th. 



ONTARIO

Travel
• Airports open, reduced service levels in some areas. 
• All regions are now into Stage 3 of reopening. 

Gatherings
• The following gathering guidelines now apply to all regions of 

the province, with physical distancing:
• Maximum of 50 people for indoor gatherings; Indoor 

gatherings (religious services, rites or ceremonies, 
wedding ceremonies, or funeral services) can 
continue to fill up to 30 percent of the room’s 
capacity. Both fully and partially indoor events must 
adhere to indoor gathering limits.

• Maximum of 100 people for outdoor gatherings.
• Gathering limits apply to:

• All organized or spontaneous indoor and outdoor 
events and social gathering

• Casinos, bingo halls and gaming establishments
• Concerts and live shows
• Convention centers and other meeting or event 

spaces
• Facilities for sports and recreational fitness activities
• Festivals
• Recreational attractions, course and instructions
• Movie theatres
• Real estate open houses
• Sporting and racing events
• Tour and guide services 
• Social circles of up to 10 people who can interact 

without social distancing

Provincial Parks
• Most campgrounds, facilities and services (including washrooms, 

drinking water and sanitary stations), roofed accommodations, park 
store, rental operations, visitor centers, playgrounds and sports fields 
are open

• Some facilities, including showers, laundry, group camping, picnic 
shelter rentals, and swimming pools, to remain closed for the season. 

Attractions 
• High-contact surfaces (such interactive exhibits and displays) 

at museums, galleries, aquariums, zoos, science centres, 
landmarks, historic sites and similar attractions may reopen in 
Stage 3 (July 17). Special events, instructional classes and 
performances are subject to gathering limits and physical 
distancing measures.

• Concerts, artistic events, theatrical productions, 
performances, and movie theatres may resume operations 
with restrictions.

• Casinos, charitable gaming establishments, convention 
centres, meeting and event spaces are subject to gathering 
limits and physical distancing measures. Table games at 
casinos remain closed.

• Facilities for sports and recreational fitness activities (e.g., 
gym) can reopen July 17 (including classes and organized 
activities) with some restrictions.

• Dancing at restaurants and bars, other than by performers 
hired by the establishment following specific requirement, 
remain forbidden.

• Amusement parks, water parks, private karaoke rooms, 
saunas, steam rooms, bath houses, oxygen bars remain 
closed.



ONTARIO

Care and community services
• In addition to the services permitted in Stage 2, all personal care 

services that tend to a customer’s face are permitted (e.g., facials, ear 
piercing, eyebrow grooming and eyelash extension), with restrictions. 

Farmers Markets: 
• Farmers markets open with restrictions .

Services and retail:
• Restaurants, bars, concession stands and other food and drink 

establishments may open for indoor dine-in, with restrictions, buffet-
style food services closed.

• Nightclubs may only open for the purpose of serving food or drinks to 
patrons in accordance to conditions that apply to restaurants and bars.

• Dancing at restaurants and bars remain forbidden.
• Singing or music may be performed at restaurants and bars, with 

restrictions.
• All recreational courses and instructions, including music lessons, 

language classes, tutoring and art classes are permitted and subject to 
gathering limits and physical distancing.

• Childcare centers can maintain group sizes of 15 children. Beginning 
September 2, childcare and early years settings will be able to operate 
at full capacity, with restrictions. 

• Non-medical face masks are mandatory in certain jurisdictions when in 
public indoor spaces.

Malls 
• Shopping centres, malls and markets may open with restrictions. 

Outdoor, seasonal or recreational activities 
• Overnight children’s camps remain closed and overnight 

stays at day camps for children not permitted.
• Outdoor playgrounds and play structures are open, with 

physical distancing between those who are not from the 
same household or social circle.

• All outdoor and indoor recreational facilities (including 
arcade rooms, escape rooms, bowling alleys and pool halls) 
are permitted to resume and subject to physical distancing.

• Activities with prolonged or deliberate contact while playing 
sports are not permitted. 

• Facilities for sports and recreational fitness activities (e.g., 
gym, fitness studios, and community centers) are reopened 
(including classes and organized activities) with some 
restrictions

• Tours are guided services are permitted, with restrictions.

Education 
• Schools will be opened across the province for the 2020-

2021 school year, with restrictions. In-person attendance will 
be voluntary for all students.

• Elementary school students (K-8) will attend school 5 days a 
week.

• Most secondary school students (9-12) in designated school 
boards will begin the school year with a combination of 
remote and in-school learning. 

• Secondary students in non-designated school boards may 
open with regular delivery.

• Students in grades 4 to 12 will be required to wear face 
masks when indoors at school.

• Post-secondary students will have the opportunity to attend 
classes in-person, virtually, or through a hybrid format.



MAINE
Currently in Stage 3 of a 4 staged approach. State of Emergency extended to September 3. 
Number of new cases each day range from 20-30. 

Travel
• US/Canada border closed to non-essential 

travel until at least September 21. 
• Residents of Vermont and New Hampshire 

(June 12) and Connecticut, New York and 
New Jersey (July 3) may travel to Maine with 
no quarantine requirement. 

• Those arriving from outside of the exempted 
states (including Maine residents) without 
testing negative for COVID-19 within 72 hours 
of arrival will be required to quarantine for 14 
days (or their entire duration of stay, if shorter 
than 14 days). 

• Residents not from the exempted states listed 
above who complete a compliance form, 
provide a negative Covid-19 test in the last 72 
hours, and quarantine for 14 days, can enter 
Maine. 

Retail and Restaurants
• Campgrounds and RV parks are open.
• Restaurants for dine-in are open in all counties.   
• Lodging is open.
• Indoor bar service remains closed.
• All retail businesses open. 
• Large retail businesses, restaurants, outdoor bars, and lodging 

establishments are being asked to enforce face covering 
requirements.

Attractions 
• Opening of additional services permitted including spas, 

massage facilities, barber and cosmetology, overnight charter 
boats, overnight summer camps.

• Others State owned public lands trails, golf courses, guided 
outdoor activities (i.e., hunting, fishing), marinas. 

Malls:
• Rural retail is currently open, urban malls 

are not open, with estimates for late June 
opening. 

Gatherings
• Gatherings up to 50 people permitted indoors and 100 
people outdoors. 



CANADIAN TRAVEL BEHAVIOURS

Approximately ~1,800 responses for the resident sentiment questions are collected from Canadians on a weekly basis through an 
online methodology. The study is weighted to be representative of the Canadian population according to census data, excluding the 
northern territories.

• As of August 11, New Brunswick is in the Inter-Provincial phase:  Intra-provincial travel searches remain at above 
2019 levels and inter-provincial travel searches are at moderate levels and have been trending upwards since the 
end of June.  

• Accommodation searches remain at a moderate level intra-provincially and at a low to moderate level inter-
provincially, both are trending upwards.   Accommodation bookings have been trending upwards for both intra and 
inter provincial travel with bookings for intra-provincial travel having nearly recovered to 2019 levels.  

• Intra-provincial dining searches have been above 2019 levels since the end of May while activities & events 
searches have been similar to 2019 levels since the middle of June.

Source: COVID-19 Impact and Recovery Report: Domestic Travel, Updated: August 11, 2020 - page 8

Insights from the Destination Canada Resident Sentiment Survey August 18th
• After a significant bump in Atlantic Canadian comfort for welcoming visitors from other parts of Canada, the US 

and other countries earlier in the month, levels of comfort have gone back down to more typical levels.

• The level of comfort of Atlantic Residents with being promoted in other parts of Canada has gone from a neutral 
rating at the beginning of the month to a negative rating.  Being promoted in the US and in other countries 
continues to be seen as a negative by the majority of respondents.
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Atlantic Canada / Canada atlantique

6%

6%

34%

81%

72%

8%

7%

25%

6%

13%

10%

11%

14%

5%

7%

41%

42%

20%

5%

4%

35%

34%

7%

3%

3%

From other communities near me /
... de collectivités voisines

From other parts of my province / 
... d’autres parties de ma province

From other parts of Canada / 
... d’autres régions du Canada

From the United States /
... des États-Unis

From other countries / 
... d’autres pays que les États-Unis

Don’t know / Je ne sais pas
Strongly disagree / Pas du tout d’accord
Somewhat disagree / Plutôt en désaccord
Neither agree nor disagree / Ni d’accord ni en désaccord
Somewhat agree / Plutôt d’accord
Strongly agree / Tout à fait d’accord

Base: Atlantic Canada 
To what extent do you agree or disagree with each of the following statements?
“I would welcome visitors travelling to my community…”

Niveau de référence : Canada atlantique
Dans quelle mesure êtes-vous d’accord avec chacun des énoncés suivants? 
« J’accueillerais volontiers dans ma collectivité des visiteurs... »

Aug 18 / 18 août

51%
59% 62%

48%▼ 53%
65%▲ 78%▲ 76% 74% 71% 74% 73% 74% 74% 76%

Trending / Tendance

50% 56% 54%
39%▼

56%▲ 60%
74%▲ 76% 71% 68% 71% 74% 76% 72% 76%

17% 20% 22%
13%▼ 19% 25%

34%▲ 30% 32% 29% 24% 23%
33%▲ 30% 26%

10% 11% 14%
6%▼ 11% 9% 7% 6% 6% 2%▼ 4% 6% 13%▲ 6%▼ 8%

12% 11% 10% 6% 12%▲ 6%▼ 9% 6% 8% 6% 6% 6% 12%▲ 7% 7%

% Somewhat / Strongly Agree / % Tout à fait d’accord / Plutôt d’accord

▲indicates significantly higher than previous week @ 95% confidence / indique un résultat considérablement plus élevé que la 
semaine précédente (confiance à 95 %)
▼indicates significantly lower than previous week @ 95% confidence / indique un résultat considérablement moins élevé que la 
semaine précédente (confiance à 95 %)

May 11
11 mai
(n=201)

May 18
18 mai
(n=206)

May 26
26 mai
(n=201)

Jun 2
2 juin

(n=203)

Jun 9
9 juin

(n=200)

Jun 16
16 juin
(n=204)

Jun 23
23 juin
(n=201)

Jun 30
30 juin
(n=202)

Jul 7
7 juill.

(n=200)

Jul 14
14 juill.
(n=203)

Jul 21
21 juill.
(n=200)

Jul 28
28 juill.
(n=200)

Aug 4  
4 août

(n=200)

Aug 11  
11 août
(n=202)

Aug 18  
18 août
(n=203)
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Atlantic Canada / Canada atlantique 

1 Net level of happiness is equal to the total of Very happy and Happy less the total of Very unhappy and Unhappy
Base: Atlantic Canada
How would you feel if you saw an advertisement today promoting your community to each of the following regions as a 
place for visitors to come when it is safe? 
1 Le niveau net de satisfaction est égal au total de répondants se disant « très contents » et « contents » moins le total 
de ceux se disant « très mécontents » ou « mécontents ».
Niveau de référence : Canada atlantique 
Comment vous sentiriez-vous si vous voyiez aujourd'hui une publicité faisant la promotion de votre collectivité comme 
un endroit où les visiteurs des régions suivantes peuvent venir lorsqu’il sera sécuritaire de le faire?

Trending / Tendance
Net level of happiness / Niveau net de satisfaction1

6%

9%

42%

80%

73%

35%

35%

37%

13%

18%

59%

56%

21%

8%

9%

From other communities near me /
... de collectivités voisines

From other parts of my province / 
... d’autres parties de ma province

From other parts of Canada / 
... d’autres régions du Canada

From the United States /
... des États-Unis

From other countries / 
... d’autres pays

Very unhappy / Très mécontent(e) + Unhappy / Mécontent(e)

Neutral / Neutre

Very happy / Très content(e) + Happy / Content(e)

+47 +59 +55 +53

+41 +58 +49 +47

-26
+3 -9 -21

-64
-44

-66 -72

-64
-35

-64 -64

Net level of 
happiness / 

Niveau net de 
satisfaction1

+53

+47

-21

-72

-64

Aug 18 / 18 août

Net positive / 
Niveau net positif

Net negative / 
Niveau net négatif

Net neutral /
Niveau net neutre

Jul 28
28 juill.
(n=201)

Aug 4  
4 août
(n=202)

Aug 11  
11 août
(n=202)

Aug 18  
18 août
(n=203)



ATLANTIC INSIGHTS

• If a member of their family test positive 
for COVID-19, 77% of Atlantic Canadian 
residents are planning to keep everybody 
home and quarantine the whole family 
for 14 days.

• 78% of Atlantic Residents feel that there 
will be a second wave of the virus while 
55% feel that the worst of the crisis is yet 
to come.

• 90% of Atlantic Residents are satisfied 
with the handling of the virus by their 
provincial governments (highest levels of 
satisfaction in the country).

*Web survey using computer-assisted Web interviewing (CAWI) technology. From August 14-16, 2020. 1,510 Canadians randomly 
recruited from LEO’s online panel. 

Insights from the Leger National weekly pandemic tracker August 4th (Atlantic Insights)*



TRAVEL WITHIN ATLANTIC 
PROVINCES

• Since the Atlantic bubble was announced in early 
July, 21% Atlantic Canadians have either 
personally travelled, or had someone in their 
household travel, to another Atlantic province.

• The vast majority of Atlantic Canadians (79%) 
have not ventured outside their home province.

• Residents of PEI are the most likely to have 
ventured outside of their province.

• In terms of travel outside Atlantic Canada, few 
residents (3%) have left the region within the past 
four months. Results are highly consistent across 
the region. 

* Narrative Research – Online survey conducted August 5 – 9, 2020 with a sample of n= 3,373 Atlantic Canadians (NB: 1115, PEI:220, 
NS: 1547, NL: 491) 18 years of age or older were recruited from Narrative Research’s online panel.  Using data from the 2016 Census, 
the results were weighted by gender, age, and region to reflect population characteristics

Source: Narrative Research



OPENING BORDERS

• There is clear opposition among Atlantic 
Canadians to reopening the Atlantic borders to 
the rest of Canada within the next month, 
whereby a 14-day quarantine period would no 
longer be required.

• Overall, more than three-quarters of residents 
(77%) oppose such an initiative, with 42% 
expressing complete opposition.

• When it comes to reopening the Canadian 
borders to the United States within the next 
month, essentially all Atlantic Canadians oppose 
the prospect, with the vast majority completely 
opposing such a move.

* Narrative Research – Online survey conducted August 5 – 9, 2020 with a sample of n= 3,373 Atlantic Canadians (NB: 1115, PEI:220, 
NS: 1547, NL: 491) 18 years of age or older were recruited from Narrative Research’s online panel.  Using data from the 2016 Census, 
the results were weighted by gender, age, and region to reflect population characteristics

Source: Narrative Research



ATLANTIC INSIGHTS
Insights on Consumer Mindset by MQO Research**

•47% of Atlantic Canadians had plans for a major 
vacation 93% of them have cancelled or postponed 
•Staycations will replace previous travel plan for 45% of 
New Brunswickers
•Average spend on staycations in New Brunswick will 
be $316
•40% of respondents indicated they are likely to visit 
another Atlantic Canadian province in 2020
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*Données sources uniquement disponibles en anglais.
* *Les données ont été recueillies en ligne du 9 au 13 mai au Canada atlantique (794 réponses, 200 du N.-B.))

WILL YOU TAKE AN 
OVERNIGHT TRIP IN YOUR 

PROVINCE?*



NEW BRUNSWICK TRAVEL 
BEHAVIOURS

Source: Atlantic Quarterly commissioned questions by Tourism New Brunswick, May 2020, sample size 400 New Brunswick adults 



ATLANTIC OVERNIGHT VISITS

*Web survey using computer-assisted Web interviewing (CAWI) technology. From August 14-16, 2020. 1,510 Canadians randomly 
recruited from LEO’s online panel. 

Overnight visits to New Brunswick seem to peak higher in the heart of the tourism season 
(end of July to middle of August) where Nova Scotia tends to have a more even distribution of 
visits throughout July and August. 



WEEKLY MOVEMENT IN NEW 
BRUNSWICK

• Overnight visits from Canadian residents 
to New Brunswick are down about 50% 
year to date in 2020 compared to 2019.

• While the traditional peak week for 
overnight visits across the country seems 
to be the week of August 2nd, this year 
for New Brunswick overnight visits 
peaked the week ending August 9th.  

• The week of August 9th showed the best 
performance year over year in overnight 
visits in New Brunswick seen since mid-
March.

• The last five weeks have had the highest 
number of overnight visits in the province 
seen so far this year.



WEEKLY MOVEMENT IN NEW 
BRUNSWICK – REGIONAL OVERVIEW

Even with a decrease in visits for the 
week of August 16, the past four 
weeks have been the strongest so far 
in 2020 for overnight visits to the 
Acadian Coastal Region.

The month of August has had the three 
best weeks so far in 2020 for the Fundy 
Region even if there was a slight 
decrease in overnight visits for the week 
of August 16..



WEEKLY VISITATION TO NEW BRUNSWICK 
– REGIONAL OVERVIEW (Cont’d)

The month of August has had the three of 
the best weeks so far in 2020 for the 
Appalachian Region even if there was a 
decrease in overnight visits for the week of 
August 16.

Four out of the last five weeks have been the 
best weeks so far in 2020 for the Miramichi
River Region with this past week being the 
strongest all year.

There was a sharp drop in visits for the week 
of August 16 for the River Valley Region, but 
the period from mid-July to mid-August had 
four out of the best 5 weeks so far in 2020 
for the River Valley. 



TIANB SURVEYS – KEY FINDINGS  

Based on 4 online surveys conducted by TIANB between March and May 2020. Average response rate: 118

• On average (51%) of business have temporarily closed , 3% have closed permanently and 38% 
of have laid off some staff.

• The percentage of employee layoffs is significantly different in the 1-25% of staff range . From 
4.7% on April 17th to 26.3% on May 19. We also see a 10% change in the 76-100% of staff 
range.

• Many mention investing their retirement money and life savings in order to not have their 
business close permanently

• The biggest thing mentioned in comments is respondents saying they are unable to pay their 
property taxes and fixed costs like electricity, insurance and WSIB

• Overwhelming number of respondents asking for property tax relief/forgiveness/deferral

• When looking ahead to the next 3 months there is significant risk of: 
• Temporary business closures
• Laying off employees
• No ability to pay employee wages
• Not opening for Summer Season



TIANB SURVEY #4 – ACTIONS TAKEN AS A 
RESULT OF COVID-19
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ACTIONS TAKEN AS A RESULT OF COVID-19

Based on responses from 123 individuals in May 2020 

Other comments frequently mentioned:
• Began offering digital experiences
• Still waiting to see if they are able to operate this year
• Reduced marketing
• Offered price reductions



TIANB SURVEY #4 – OTHER KEY INSIGHTS

Based on responses from 123 individuals in May 2020 

• 27 respondents of 123 indicated they had
to lay off employees. 

• 40% of those indicated needing to lay off 
75% to 100% of their workforce

• 64.5% of total respondents indicated
having 10 employees or less. 
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Comments frequently mentioned: 
• Majority of visitors are from the US –

foresee major challenges in the coming
years

• Expect decrease in bookings which will
make it difficult to repay loans

• Not if restrictions aren’t lifted in the 
immediate future (days)



OVERVIEW – NEW BRUNSWICK LOSS 
OF REVENUE

Key findings
The majority of stakeholders consulted were experiencing significant impact to their businesses and organizations. 
When asked what their business objectives were for 2020, the answers most frequently mentioned in all sectors were: 
1. Survival
2. Cashflow Management
3. Development of new offerings to ensure survival in « the new normal »

Information obtained through consultation of over 60 tourism industry stakeholders between May 29 and June 16
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OVERVIEW – NEW BRUNSWICK LABOUR 
FORCE IMPACT

Information obtained through consultation of over 60 tourism industry stakeholders between May 29 and June 16
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IMPACT ON STAFFING - ACTIONS

• Majority of stakeholders consulted indicated that their staffing decisions were impacted
by COVID-19. 

• The biggest impact was on seasonal and summer student jobs. Many indicated they did
not intent to hire students or were hiring a reduced number of students. 

• Other impacts mentioned were for self-employed operators –they were not able to pay
themselves a salary. 

• Stakeholders consulted between July 1-8 indicated experiencing challenges in 
recruitment, as many workers preferred not to return to work as they had good conditions 
under current federal support programs. 



OVERVIEW – NEW BRUNSWICK LABOUR 
FORCE IMPACT

Information obtained through consultation of over 45 tourism industry stakeholders between May 29 and June 9
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• Many stakeholders indicated not intending to rehire or hire any additional employees in 
the coming weeks. 

• Temporary job losses for all stakeholders combined are estimated at 421 as of June 9th. 
To note: there is no distinction between full-time and part-time jobs in this case. 

• Stakeholders consulted between July 1-8 indicated hiring a small number of staff back, 
however many were on a part-time basis to ensure they were still eligible for CERB



OVERVIEW – NEW BRUNSWICK 
MARKETING IMPACT

Information obtained through consultation of over 45 tourism industry stakeholders between May 29 and June 9

• The biggest change in the way businesses are marketing is the transition to a social 
media based marketing strategy. 

• More than 1/3 of the businesses consulted who are currently advertising have 
transitioned to online-only strategy. 

• Less than 25% of businesses currently open have made cuts to their marketing, and 
most businesses have increased or maintained the amount the amount they are 
spending on marketing, in order to compete for local customers. 
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NEW BRUNSWICK MARKETING IMPACT – FOCUS 
ON STAYCATION

Here is a sample of staycation ads promoted by NB businesses.

• Most businesses have followed the path of 
the province and have began to market 
towards exploring NB and to Staycation.

• These types of ads are meant to entice 
Atlantic Canadians, specifically New 
Brunswickers, to explore what the province 
has to offer in terms of attractions and 
natural beauty.



NEW BRUNSWICK MARKETING IMPACT -
FOCUS ON SAFETY

• Many  businesses have focused their 
marketing efforts towards 
communicating COVID-19 safety 
protocols. 

• These locations offer advanced booking, 
digital pre-purchased tickets, or have 
advertised the mandatory use or 
recommended use of a mask. 



CURRENT STATE – NEW BRUNSWICK 
OVERVIEW*
Some observations were consistent throughout all sectors consulted: 
• Fixed operational costs (such as property taxes and insurance) were a significant 

concern for all, and especially for seasonal operators. When asked what the 
government could do to help their businesses and organizations, many mentioned a 
tax break or similar mechanism would be well received. Many were also having 
challenges accessing federal support programs because of the seasonal nature of their 
businesses. 

• Some feel positively about the Atlantic Bubble, however many had concerns that it 
would reduce the number of New Brunswickers who were going to remain in the 
province for their vacation

• For those having to recruit summer students, casual workers and kitchen personnel, 
recruitment was a significant challenge. Many mentioned that individuals were not 
willing to return to work as they had good conditions under the current federal support 
programs. 

*Updated with information obtained from consultations completed between July 1st and July 8



CURRENT STATE – NEW BRUNSWICK 
OVERVIEW* (cont’d)

Some observations were consistent throughout all sectors consulted: 
• The majority of stakeholders consulted were on board with the “Staycation” and ”NB Always” 

messages currently promoted, however some noted that planning tools and more region-specific 
information would be beneficial. 

• Operators from the North of the province felt underrepresented in promotional efforts being put in 
place 

• A number of stakeholders felt that promotional efforts should be more representative of the wide 
range of experiences available in NB (not only the more “obvious” experiences such as beaches 
and parks). There was some frustration from operators in rural areas that felt more efforts should 
be made to promote those areas. 

• The majority of stakeholders foresee experiencing significant financial impacts well into 2021. 
Some mention the need to promote on a longer term – to ensure visitors for next year and 
beyond. There are significant concerns for the fall and winter, especially considering bus and 
coach tours may not be allowed. 

• All operators consulted highlighted that health and safety was their primary concern, and borders 
should remain closed if that was necessary. 

*Updated with information obtained from consultations completed between July 1st and July 8



CURRENT STATE – ACCOMODATIONS* 
In Canada
• Hotels open with specific requirements. Large hotel chains are offering flexible cancellation policies. 

Cleaning protocols are becoming a point of competition, with room seals to ensure rooms aren’t 
accessed since being cleaned, protocols for high touch surfaces, and providing disinfectant wipes for 
guests. 

Airbnb
• Offering service with restrictions, enhanced cleaning and 24 hours between guests.
• Airbnb reports that guests are staying closer to their home, and more likely to book outside of major 

cities. There is increased popularity of cabins and cottages. Trends show that guests are searching for 
entire homes, booking last minute, and looking for group accommodations.

In New Brunswick (Hotels)
• Occupancy rates for hotels in major centres have generally dropped from 80-85%% to under 25% 

compared to the same period (July) last year. On average, only 15% of room bookings are made by 
New Brunswickers for hotels in areas like Moncton, St-John, Fredericton and Edmunston

• No major cancellation waves but limited new bookings for bigger chain hotels. 
• Occupancy rates for smaller, boutique-style hotels were tracking positively, with some mentioning 

July 2020 was tracking similarly to July 2019. All new reservations were made by New Brunswickers
• Hotels were operating with significantly reduced staff (less than 10% of usual number of staff), 

however some have started to increase hours for staff and bringing back employees on a part-time 
basis (to ensure they are still eligible for CERB)

• Hotels consulted that are still operating have put in place extensive health and safety measures and 
reduced booking capacity to ensure social distancing.

• There are significant concerns for the fall and winter seasons, especially because of the uncertainty 
around bus/coach guided tours 

*Updated with information obtained from consultations completed between July 1st and July 8



CURRENT STATE - RESTAURANTS 
In Canada
Generally, in-dining is permitted with physical distancing requirements. Some provinces restrict the number 
of people in a party, others only have 2m distancing requirements, and some restrict the total number 
allowed in an establishment. 
Based on the results of  the latest survey conducted by Restaurants Canada between June 1 and June 7, 
this is the current state of the Canadian foodservice industry:
• 24% of single-unit foodservice operators are open for on-premise dining at reduced capacity and 28% of 

multi-unit operators have at least one location open for on-premise dining
• 47% of single-unit operators are open only for takeout and/or delivery and 62% of multi-unit operators 

have at least one location open only for takeout and/or delivery.
• 23% of single-unit operators are still temporarily shut down completely and 28% of multi-unit operators 

have at least one location still temporarily shut down completely.
• The remainder said they either have permanently closed their doors for good already, run a seasonal 

operation that has not opened yet for the year, or have permanently closed some locations, but not all of 
them.

• 63% of all single-unit locations are operating at a loss.
• Only 22% are breaking even.
• Just 15% say they’re profitable.

Information obtained from Restaurants Canada survey conducted between June 1 and 7. Respondents represent
over 15 000 establishments with a significant participation rate from NB

• Collectively, the industry typically employs 22,000 people.
• COVID-19 resulted in somewhere between 8,100 to 13,700 foodservice workers losing their jobs or having 

their hours cut down to zero by April.
• As confirmed by the latest jobs report released from Statistics Canada, many had their hours increased and 

3,700 jobs were recovered in May, but at least 4,400 from the foodservice sector were still out of work 
across the province last month.

In New Brunswick



CURRENT STATE – AIRPORTS AND AIR 
ACCESS 

In New Brunswick 
• Saint John – Air Canada resumed service on June 22. 
• Moncton - limited service (WestJet 3 flights per week to Toronto. Air Canada flights to 

Toronto and Montreal resumed, additional flights may be added after July 20. Halifax 
and Ottawa suspended indefinitely; Porter suspended until August 31 (previously had 
been July 29).

• Fredericton - limited service. (WestJet to Toronto three times per week, with an 
increase expected August 4, Air Canada one daily flight to Montreal, Porter 
suspended until August 31).

• 98% fewer bookings in the months of May and June compared to 2019.
• In order to fully reopen airlines require more consistent, less strict travel restrictions 

for provincial borders. 14 days quarantine is too long for feasible, consistent travel.
• All of the restaurants and car rental services are closed which is affecting revenue
• Are in the process of laying off 20% of staff permanently, with more temporary layoffs 

to come.

In Canada
• Travel promotions are increasing, with airlines offering flights to Europe and elsewhere at 

discounted rates. 
• Air Canada has increased route frequency in July, changes for August have not been 

announced. 
• WestJet currently serving 38 communities in Canada, adding flights back to 22 suspended 

routes in July. Schedule is now in place until September 4.  
• Porter adjusted their starting date from July 29 to August 31. 



CURRENT STATE – CRUISES
In Canada
• Ban on cruise ships in Canadian waters until at least Halloween. 
• CDC bans cruise ships in US waters until at least July 24
• Specific cruise lines have cancelled sailings until June or July, and some 

cases longer. 

In New Brunswick
• All cruises to the Port of Saint-John have been cancelled for the remainder of the 2020 

season. They had over 100 cruises scheduled to port. 
• Team is currently accepting booking for the 2022 season, as all ship calls must be

planned one year in advance. The 2021 season remains completely booked, but there
are significant concerns the COVID-19 situation will still not be under control.

• Casual employees had to be laid off, contracts were not renewed and summer students 
(8) were not hired

• 100% of cruises originate in the US. In order to resume operations, border restrictions 
would need to be lifted.  There has been no impact from the announcement of the 
Atlantic Bubble. 

*Updated with information obtained from consultations completed between August 1st and August 7



CURRENT STATE – PRIVATE 
CAMPGROUNDS* 
In New Brunswick
• Campgrounds have slowly been opening for the 2020 season
• Many were operating at reduced capacity, but have started to offer additional services 

such as pools, showers (by appointment), nightime activities, etc. 
• Camgrounds with seasonal customers only had a reduction of around 5% occupancy, 

as many were returning New Brunswickers
• Overall, loss of revenue was not as significant as expected, however the majority of 

campgrounds consulted were operating at a loss. 
• The announcement of the Atlantic Bubble increased inquiries and new bookings by 

roughly 20% across the board, however many noted the majority of confirmed bookings 
were made by New Brunswickers. 

• Recruitment did not appear to be a challenge as many had returning, longtime 
employees. 

• All campgrounds are currently operating with a reduction of staff of over 25%
• All campgrounds had put in significant health and safety measures in place, many 

investing over 5000$ to update their facilities. 
• Generally, staff have highlighted that it is challenging to enforce health and safety 

measures. Some have experienced aggression from guests and potential guests calling 
to inquire from outside the province when explaining new measures or refusing a 
booking for health and safety reasons. 

*Updated with information obtained from consultations completed between July 1st and July 8



CURRENT STATE – NATIONAL AND 
PROVINCIAL PARKS

In New Brunswick
• All Provincial Parks are open with restrictions in place. 
• Fundy National Park has not opened all reception centres, the swimming pool, and some 

trails remain closed. 
• Hopewell Rocks has reduced it’s food offering and increased outdoor facilities
• No dates established for Cape Enrage.
• Many have reduced the number of seasonal staff hired 
• Some expressed concern about racism and fear of visitors in the park
• Many are expressing concern as they are mass attractions – product offering will need to 

be modified to be appealing to consumers in “the new normal”, for many seasons. 

In Canada
• Parks Canada locations have reopened with reduced service. Some 

visitor reception centres are open. Fundy National Park has some 
trails closed.

• As of July 13, some National Historic Sites have reopened. 
• No group activities or public events. 

*Updated with information obtained from consultations completed between August 1st and August 7



CURRENT STATE  -PROVINCIAL PARKS

Data obtained through the NB Parks reservation software. Latest data set provided August 7

• NB Parks have observed a significant increase in camping nights since
the beginning of the season.

• For the last four years, NBer’s represented on average 58% of campsite 
night

Parks 2019 2020 % change  2019-2020

De la République 2,656 2,873 8%

Herring Cove 766 949 24%

Mactaquac 9,825 11,443 16%

Mont Carleton 2,215 3,212 45%

Murray Beach 3,143 3,900 24%

New River Beach 3,160 4,674 48%

Parlee Beach 1,376 3,362 144%

Sugarloaf 606 450 -26%

Total 23,747 30,863 30%



CURRENT STATE – OUTDOOR 
ADVENTURES*
In New Brunswick
• Outdoor adventure operators have seen significant decrease in demand and 

report cancellations of over 75% of bookings overall in June
• Many have indicated working on alternative product offering to entice New 

Brunswickers
• Alternative product offerings for Nbers were succesful in June, as some saw an 

increase in bookings for the last weekend of June and first of July. 
• Many have had to reduce the number of bookings available to respect health and 

safety guidelines, automatically reducing their revenues by roughly 50%. 
• Many required additional information on health and safety guidelines, as some

information was unclear and provided with little notice. 
• Some have indicated taking advantage of the Canadian Emergency Business 

Account and Wage Subsidy programs 
• Many hired their staff later in the season and were going to operate with reduced

staff for the remainder of 2020. Many were accommodating staff with a part-time 
schedule to ensure they would have access to CERB. 

*Updated with information obtained from consultations completed between July 1st and July 8



CURRENT STATE – ATTRACTIONS*
• Kings Landing (from Wednesday to Sunday only) on June 3.
• Acadian Village open on June 9 (limited). 
• Miscou Lighthouse open on June 14
• New Brunswick Aquarium and Marine Centre open on June 21st

• Other attractions such as casinos, amusement centres, bingo halls, arcades, cinemas, and performance 
venues can open as long as physical distancing is in place. 

• Many attractions have opened with a significantly reduced capacity, in order to respect health and safety 
guidelines. 

• Many mentioned requiring more clarity from government on what was and wasn’t allowed for health and 
safety

• Loss of bus tour bookings was a significant factor in loss of revenue for attractions. Overall, stakeholders 
observed loss of revenue of over 75% for June and July. 

• Some are provincially or federally funded, and therefore not eligible for financial support programs, but 
are still experiencing significant loss of revenue, which is a concern

• Concern about access to EI for seasonal employees was mentioned very frequently in this sector. Some 
were also experiencing difficulty recruiting the necessary staff and were concerned about employee 
morale. 

• Generally, visitors to attractions come from outside the province of New Brunswick. Many mentioned 
needing clear planning tools for New Brunswickers and support to promote their attractions

• Some attractions were able to continue with online learning programs, and many are being creative with 
offerings to attract different visitors. 

In New Brunswick

*Updated with information obtained from consultations completed between July 1st and July 8



CURRENT STATE – FESTIVALS AND 
EVENTS

Sporting events
Major sports are making plans to start up again, with the NBA schedule for July 31, 
the NFL for September 10, MLB for July, the PGA started in June with the NASCAR 
has resumed, and the Tour de France scheduled for late August. 

Cultural events
With large events not possible, many are turning to virtual events. 
Performing Arts venues are scheduling events with physical distancing requirements 
in place. 
Venues such as the Capitol Theatre and Imperial Theatre have cancelled all 
upcoming events. New dates starting in September have been scheduled. The 
Capitol is offering a virtual event on June 18th. 
In New Brunswick
•Venues such as the Capitol Theatre and Imperial Theatre have cancelled all 
upcoming events. New dates starting in September have been scheduled 
•New Brunswick Festivals have for the most part been cancelled, or adapted for 
content to be available online and in streaming

In Canada



CURRENT STATE – MEETINGS AND 
CONVENTIONS

In Canada
• With the cancellation of many conventions and events, organizations are 

switching to virtual events. In other cases, conferences are being postponed 
until 2021. 

In New Brunswick
• Presently, no meetings and conventions are taking place and all bookings

have been cancelled. 
• Some are tentatively accepting reservations for 2021 but are not accepting

deposits
• Sales teams remain active, mainly to manage cancellations, and a significant

percentage of staff has been laid off
• Significant modifications will need to be made by conventions centres in order

to resume operations. For example:
• Meeting rooms that held 200-300 may only be able to accommodate 50-

60
• Food and beverage service will need to be re-imagined
• Floor plans need to be redesigned

. Stakeholders mention the importance of air traffic to the sustainability of their 
business. “Without airlines, we cannot operate at full capacity.”



CURRENT STATE – OUTFITTERS*
In Canada
• Outfitters are permitted to open in some provinces that are further along in their 

recovery plan. 
• Because the season can be quite short for some outfitters, some provinces 

believe their outfitter 2020 season will be greatly reduced or not open at all.

In New Brunswick
• The spring season was a total loss for outfitters
• Most outfitters are ready to welcome guests, however there is little to no interest from

New Brunswickers. Many mention getting daily calls from the US. 
• Only 10% could benefit from day trips, as lodging makes up most of the revenue for the 

majority of outfitters interviewed
• Most are not accepting bookings for the fall – concerns around accepting deposits that

will have to be reimbursed. 
• Many are experiencing serious cashflow challenges – having to reimburse deposits from

the spring season which had already been spent to prepare. One estimates over 50% of 
outfitters will not survive 2020

• There is need for increased support from government, as most don’t qualify for the 
support programs announced as of yet. 

• Over 70% of bookings typically originate from the United States

*Updated with information obtained from consultations completed between July 1st and July 8



CURRENT STATE – OUTFITTERS (cont’d)
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EXPECTED LOSS OF REVENUE FOR OUTFITTERS DUE 
TO COVID-19

Based on online survey conducted by NBPOGA with 43 New-Brunswick outfitters

Other key findings: 
• 74.4% of outfitters consulted did not have business revenue diversification 
• 60.2% of outfitters consulted indicated their business was their main 

source of income



CURRENT STATE – RECEPTIVE TOUR 
OPERATORS*
In New Brunswick
• Tour operators have observed booking cancellations of over 75% for the 2020 

summer season.  
• Receptive tour operators have observed booking cancellations of over 90%.
• Presently, many only operating to manage booking cancellations. 
• Many mention their product offering is not appealing to New Brunswickers, with

over 80% of bookings originating from outside the Maritimes. 
• Many are working to offer packages that would appeal to New Brunswickers, 

however there hasn’t been a significant increase in bookings.  (Loss of revenue still
estimated at over 75% for July)

• Many are concerned about the winter of 2020-2021, as their revenues will have 
significantly decreased and some federal support programs may not be available.

• Majority mention debt forgiveness as key support required for operations to 
survive.

• All operators who habitually had staff have reduced the number of hires for this
season, and many have not opened their offices. 

• Receptive tour operators who collaborate with cruises are tentatively booking for 
2021. 

*Updated with information obtained from consultations completed between July 1st and July 8



CURRENT STATE – DMO’s and 
ASSOCIATIONS
In New Brunswick
• DMO’s and associations have also observed a significant reduction of their

budgets. 
• Those operating with funds from hotel levies and occupancy taxes were only

receiving around 10 to 15% of usual contributions, which corresponds to the 
number of hotel rooms booked

• Associations and DMO’s operating with municipal grants were concerned
about funding for 2021. Many mentioned trying to limit their spending in 
order to cover expenses for 2021. 

• Regional marketing has been significantly impacted by revenue loss. Many are 
scaling back their marketing efforts to New Brunswick, and only on social media. 
Some mention that in order to promote the current « Staycation » message, they
would require additional funds to promote their own region. 

• Many had to temporarily lay off staff, but have been re-hiring in the past few 
weeks as restrictions have eased. 

• Associations have been providing members with increased services to help them
navigate health and safety requirements, financial support programs available to 
them, and providing them with updates on the industry. 



RELEVANT RESEARCH

• 28% of Canadians claim that their financial situation is worse than it was at this 
point last year. Source

• Canadians passed on trips to the mall (42%), the movies (32%), and the gym 
(31%). They also avoided public transit (22%), skipped a play or concert 
(20%), and chose not to attend a place of worship (18%). source

• In the weeks to come Canadians expect to spend less time at restaurants (61 
percent), movie theatres (41 percent), gyms (32%), theatres or concert venues 
(30%), and sporting events (23%). Source

• 52% of Canadians say they are more likely to make online purchases. Source
• 75% of Canadians are spending less than during the pre-pandemic; 62% are 

using less cash; 42% avoid shopping at places that don’t accept contactless 
payments. Source

Financial Impact
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RELEVANT RESEARCH

• More than 45% of Canadians are cutting back on spending and are being very 
careful about how they spend their money (77% of Canadians indicate that 
they will decrease spending on cruises, adventures and tours over the next 
two weeks). source

• 61% expect to spend less time at restaurants, 41% expect to spend less 
time at movie theatres. Source

• 80% of Canadians will decrease spending on international flights and 
hotel/resort stays, while 77% say they will decrease spending on domestic 
flights in the next two weeks. Source

• 36% will spend less on non-essential products and services like going to a 
restaurant, purchasing new clothes, travel, recreation and entertainment after 
stores and businesses reopen compared to the past.  source

• It will take 6 months for Canadians to feel comfortable attending a live event 
again, such as a concert or festival. (source)
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RELEVANT RESEARCH
Travel

• 46% of Canadians to take an overnight trip between May-October 
(down from 79% a year ago). Source

• 13% of Canadians are likely to take a flight in the coming weeks and 
months.  Source

• 73% agree they would be nervous about flying until there is a vaccine 
to protect them from COVID-19. source

• 18% Canadian hotel occupancy for week ending May 16th. Source

• 38% of Canadians indicate that they will reduce international travel 
when COVID-19 situation has subsided. Source

• The American Hotel and Lodging Assocation have endorsed industry 
wide cleaning guidelines, which are also supported by the Canadian 
equivalent, the Hotel Association of Canada.  Source
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