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Which Platforms are Best for You? 

No two things are ever the same, and this is certainly true of 
social media platforms. 

So how do you know what social media platform will work best 
for your business? What platforms will add the most value for 
you? This can be determined by your audience and the goals 
and objectives you set for your business. 

This section of the toolkit will guide you on which platforms are 
best for you and will help you learn how and why to use each 
platform efficiently to obtain your desired results. 

It’s important to note that not every social media platform is the 
perfect fit for every business, and we want you to invest your 
time, energy and money into platforms that will provide you 
with the most value and increase your business growth. 

Each sub-section explains why the following social media 
platforms would be best for each of your business needs and 
how to know your target audience on each of these platforms.
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Knowing Your Target Audience
Your target audience is the group of people that you want to appeal to – your ideal consumers. It is essential to 
define your target audience to use social media successfully, allowing you to speak the same language as your 
audience, using the right tone and voice to foster engagement and interaction. 

Defining a specific and detailed target audience increases your opportunity to build brand loyalty and ultimately, 
grow your business. The most popular social media platforms have million of users, so proper targeting should not 
be underestimated. 

Tips for defining your target audience:

1. Ask yourself who your current customers are and what problem is being solved by your products, services or 
offerings. 

• Age? Income? What are my customers pain points? Why do they use my business? 
2. Find out where your audience is the most active. 

• Once you know who your audience is, you can find out where they are most likely to be online 
3. Look at your competitors. 

•What voice and tone are they using? Who are they speaking to? 
4. Survey your existing customers. 

• Statistics are great to use, but asking real customers questions is one of the best ways of learning more 
about your audience

Source: https://blog.hubspot.com/marketing/social-media-target-audience
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Knowing Your Target Audience (cont.) 
If you’re interested in creating ads, Tourism New Brunswick 
provides valuable data on destination target audiences, serving 
targeted content to different audience groups when it’s part of a 
paid advertising campaign. Leverage our data today by 
contacting us at: https://tourismnewbrunswick.info/contact/

For Tourism New Brunswick, Facebook, Instagram, YouTube and 
Pinterest platforms are used consistently across all campaigns, 
regardless of which group the campaign belongs to because 
their target audiences are very active across all four. Something 
to consider if your target audiences are similar to Tourism New 
Brunswick’s.

The remainder of this section will focus on the statistics and 
demographics of the different uses per social media platform to 
guide you on what platforms will work best for your specific 
target, followed by an example to provide additional context. 

https://tourismnewbrunswick.info/contact/


Facebook
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Is Facebook Right for You? 

Facebook has a very large and varied audience base and 
works as a great social media tool to achieve the following 
objectives: 

• Building brand awareness
• Increasing reach 
• Driving consideration 
• Increasing audience engagement 
• Increasing lead generation

FACEBOOK

Source: https://optinmonster.com/best-social-media-platforms-for-business/; https://www.businessnewsdaily.com/7761-facebook-business-guide.html

https://optinmonster.com/best-social-media-platforms-for-business/
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Knowing Your Target Audience on Facebook 

• Facebook is the most frequently used social media platform with billions of users logging in every month
• 83% of Canadians have a Facebook account – we are the most active Facebook users in the world! 
• Based on the total population (not just internet users), 25% of the Facebook ad audience is aged 25-34
• 57% of Facebook’s audience is male
• 63% of the population over the age of 12 uses Facebook 

FACEBOOK

Source: https://www.pewresearch.org/internet/2015/08/19/the-demographics-of-social-media-users/; https://blog.hootsuite.com/facebook-statistics/#Facebook_user_statistics; 
https://www.statista.com/statistics/863754/facebook-user-share-in-canada-by-age/

https://www.pewresearch.org/internet/2015/08/19/the-demographics-of-social-media-users/
https://blog.hootsuite.com/facebook-statistics/#Facebook_user_statistics


Instagram
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Is Instagram Right for You?

Instagram is still at its core a photo and video sharing 
platform, and works well to show rather than tell your 
audience about your products, services and offerings, 
achieving the following objectives: 

• Increasing lead generation
• Increasing reach, especially to a younger audience
• Increasing traffic
• Building brand awareness
• Driving consideration 

INSTGRAM

Source: https://optinmonster.com/best-social-media-platforms-for-business/
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Knowing Your Target Audience on Instagram  

• Instagram has 1 billion active monthly users, which makes it ideal to reach many groups of target audiences
• 34.5% of Canadian platform users are between 25 and 34 years old
• 55.7% of Canadian users are women 
• Instagram users are the most likely of social media users to be active on other platforms
• The top interests on Instagram are travel (45%), music (44%) and food and drink (43%)

INSTAGRAM 

Source: https://www.pewresearch.org/internet/2015/08/19/the-demographics-of-social-media-users/; https://promorepublic.com/en/blog/10-ways-find-audience-social-media/; 
https://www.statista.com/statistics/859285/instagram-user-share-in-canada-age/; https://blog.hootsuite.com/instagram-demographics/

https://www.pewresearch.org/internet/2015/08/19/the-demographics-of-social-media-users/
https://promorepublic.com/en/blog/10-ways-find-audience-social-media/
https://www.statista.com/statistics/859285/instagram-user-share-in-canada-age/


YouTube
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Is YouTube Right For You? 

YouTube works great in achieving the following objectives: 

• Driving conversions 
• Building brand awareness 
• Increasing reach 

YouTube

Source: https://optinmonster.com/best-social-media-platforms-for-business/
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Knowing Your Target Audience on YouTube  

• More than 1 billion users visit YouTube monthly 
• 71% of Canadian internet users, or 17.6 million 

people, visit YouTube every month
• Average age group in Canada that uses 

YouTube the most frequently is between 18 and 
24 years old - they spend an average of 360 
minutes viewing videos every month

• 56% of users are male, 44% are female
• YouTube is the world’s second-most visited 

website

YOUTUBE

Source: https://www.pewresearch.org/internet/2015/08/19/the-demographics-of-social-media-users/; https://promorepublic.com/en/blog/10-
ways-find-audience-social-media/; https://www.algonquincollege.com/ac-social-media/youtube-stats/

https://www.pewresearch.org/internet/2015/08/19/the-demographics-of-social-media-users/
https://promorepublic.com/en/blog/10-ways-find-audience-social-media/


Twitter
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Is Twitter Right For You? 

Twitter works well in achieving the following objectives: 

• Building brand awareness
• Driving consideration 
• Increasing audience engagement
• Increasing content distribution 

TWITTER

Source: https://optinmonster.com/best-social-media-platforms-for-business/
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Knowing Your Target Audience on Twitter 

• Twitter has 6.45 million active users in Canada 
• 28.9% of Twitter’s audience is 25 to 34 years old, closely followed by the 35 to 49 year olds at 28.2%
• Men outnumber women in all age categories, but especially in these two largest cohorts
• 62.6 % of the audience in Canada are male, 37.4% female
• News is the most consumed content on Twitter 

TWITTER

Source: https://www.pewresearch.org/internet/2015/08/19/the-demographics-of-social-media-users/; https://promorepublic.com/en/blog/10-ways-find-audience-social-media/; 
https://www.statista.com/statistics/649539/canada-twitter-gender-distribution/; https://blog.hootsuite.com/twitter-statistics/

https://www.pewresearch.org/internet/2015/08/19/the-demographics-of-social-media-users/
https://promorepublic.com/en/blog/10-ways-find-audience-social-media/
https://www.statista.com/statistics/649539/canada-twitter-gender-distribution/


Pinterest
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Is Pinterest Right for You? 

Pinterest works well in achieving the following objectives: 

• Increasing traffic
• Driving conversions 

PINTEREST

Source: https://optinmonster.com/best-social-media-platforms-for-business/
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Knowing Your Target Audience on Pinterest 

• 54% of Canadians between the ages of 25 and 34 use Pinterest, compared to 45% of those aged between 18 and 24 years 
old

• 77.1% of users are women, 14.5 % are men and 14.5% are unspecified
• The number of millennial users (anyone born between 1981 and 1996) grew by 35% in 2020

PINTEREST

Source: https://www.pewresearch.org/internet/2015/08/19/the-demographics-of-social-media-users/; https://promorepublic.com/en/blog/10-ways-find-audience-social-media/; 
https://www.statista.com/statistics/867955/pinterest-user-age-share-canada/; https://blog.hootsuite.com/pinterest-statistics-for-business/

https://www.pewresearch.org/internet/2015/08/19/the-demographics-of-social-media-users/
https://promorepublic.com/en/blog/10-ways-find-audience-social-media/
https://www.statista.com/statistics/867955/pinterest-user-age-share-canada/


LinkedIn
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Is LinkedIn Right for You?

While LinkedIn is a professional networking tool, it’s a great 
resource for sharing content and works well in achieving 
the following objectives: 

• Increasing lead generation
• Driving conversions 
• Increasing content distribution 

LINKEDIN

Source: https://optinmonster.com/best-social-media-platforms-for-business/



22

Knowing Your Target Audience LinkedIn 

• LinkedIn has 722 million users 
• 27.1% of all Internet users in Canada use LinkedIn each month, with 44% of all internet users having a LinkedIn 

account 
• 59.9 % of LinkedIn users in Canada are aged between 25 and 34 years old 
• 57% of LinkedIn users are men, 43% are women
• LinkedIn saw a 55% increase in conversations among connections in 2020

LINKEDIN

Source: https://www.pewresearch.org/internet/2015/08/19/the-demographics-of-social-media-users/; https://promorepublic.com/en/blog/10-ways-find-audience-social-media/; 
https://www.statista.com/statistics/1134991/linkedin-user-share-in-canada-age/; https://blog.hootsuite.com/linkedin-statistics-business/

https://www.pewresearch.org/internet/2015/08/19/the-demographics-of-social-media-users/
https://promorepublic.com/en/blog/10-ways-find-audience-social-media/
https://www.statista.com/statistics/1134991/linkedin-user-share-in-canada-age/


TikTok
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Is TikTok Right for You? 

TikTok works well in achieving the following objectives: 

• Increasing reach, especially to a younger audience  
• Increasing engagement 
• Driving consideration 

TIKTOK

Source: https://optinmonster.com/best-social-media-platforms-for-business/
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Knowing Your Target Audience on TikTok  

• TikTok has 689 million active users worldwide
• 60% of TikTok users are between the ages of 16-64 
• 53% of users are female, 47% are male 

TIKTOK

Source: https://www.pewresearch.org/internet/2015/08/19/the-demographics-of-social-media-users/; https://promorepublic.com/en/blog/10-ways-find-audience-social-media/; 
https://www.statista.com/statistics/649539/canada-twitter-gender-distribution/; https://www.businessofapps.com/data/tik-tok-statistics/

https://www.pewresearch.org/internet/2015/08/19/the-demographics-of-social-media-users/
https://promorepublic.com/en/blog/10-ways-find-audience-social-media/
https://www.statista.com/statistics/649539/canada-twitter-gender-distribution/


Snapchat
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Is Snapchat Right for You?

Snapchat works well in achieving the following objectives:

• Increasing reach, especially to a younger audience  
• Increasing traffic 
• Building brand awareness
• Driving consideration 

SNAPCHAT

Source: https://optinmonster.com/best-social-media-platforms-for-business/
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Knowing Your Target Audience on Snapchat  

• Snapchat has over 100 million daily active users
• Over 50% of teens in Canada are currently on Snapchat
• Across the world, Snapchat remains a popular social media platform for both Millennials and Gen Z - the biggest 

percentage of users are 18 to 24 years old with roughly 50% of users being younger than 25
• 70% of users are female, 30% are male 

SNAPCHAT 

Source: https://www.pewresearch.org/internet/2015/08/19/the-demographics-of-social-media-users/; https://promorepublic.com/en/blog/10-ways-find-audience-social-media/; https://www.omnicoreagency.com/snapchat-
statistics/; https://blog.hootsuite.com/snapchat-statistics-for-business/

https://www.pewresearch.org/internet/2015/08/19/the-demographics-of-social-media-users/
https://promorepublic.com/en/blog/10-ways-find-audience-social-media/
https://www.omnicoreagency.com/snapchat-statistics/
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Example: Holy Whale Brewing Co.
Throughout this toolkit, we’ll use Holy Whale as an example of how to bring these strategies and tips to life within social 
media plans, content and management.  

Holy Whale’s Target Audience 
Adults 20-55
• Focus core offerings on key drinkers 35-55 years of age
• Bring in younger drinkers 20-34 years of age with sour beers and new flavours

About this Target Audience 
• Craft beer drinkers are on the rise, with 10% increase in the past 5 years and predicted to continue for the next several 

years as the aging millennial population stays in or moves into the core craft age range.
• They skew male, with just over 30% of all craft beer drinkers being female
• The Juicy/Hazy IPA is a key brew driving growth with within all age ranges and females 
• 21-35 year olds are driving growth of Crisp beers 
• Tart and sour beers are increasingly popular with 21-25 year olds

Tourism New Brunswick Targeting Data 
The latest targeting profiles and data from Tourism New Brunswick show that when traveling and exploring, these people 
enjoy: 
• Exploring Nature 
• Local Food and Drink 
• Water Adventures
• Arts and Theatre 

KNOWING YOUR TARGET AUDIENCE
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Example: Holy Whale Brewing Co. (cont.)

Tourism New Brunswick Targeting Data (cont.) 
This audience uses the following social media platforms:

Platform Choice 
Reach the most amount of people within the target audience effectively and efficiently using three key platforms and 
sharing content across platforms:

KNOWING YOUR TARGET AUDIENCE

+ ++ + +

Increase reach by sharing already 
Instagram on Facebook, using 
this platform for any audience 

engagement, leveraging Stories 
posting format.

Use high impact visual content to 
grab attention and drive interest 
of brand and offerings with core 

target audience, leveraging 
Stories posting format.

Use as the final video hub for 
social content, acting as a library 
for users to view current and past 

video content.



Things to Keep in Mind When Using 
Social Media Platforms
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Social media is essential to achieving marketing goals in today’s 
world. Social platforms allow you to connect with your customers, 
increase awareness and increase your overall business growth.

So how do you use social media to achieve your goals? Using each 
of your social media platforms effectively starts with knowing why 
and how your customers use these platforms. 

The next slides in this overview contain important details on why 
and how consumers use social media today, followed by a broad 
look at the top 8 social media platforms. 

The Importance of Multiple Platforms 
THINGS TO KEEP IN MIND WHEN USING SOCIAL MEDIA
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Social media encompasses a range of different websites and apps that enable users to share information, ideas, 
interests and other forms of expression in the form of digital content. 

Businesses and brands use its reach and power to connect with the people they want to achieve their goals. 

Today’s top used social media sites are listed below in order of highest usage:

It’s a Digital Way to Connect 
THINGS TO KEEP IN MIND WHEN USING SOCIAL MEDIA
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Visual Content Performs Best 

Visual content - photos, videos and infographics – grab attention more 
quickly and more effectively than text content.  Across social media 
platforms, image and video posts garner more likes, shares and 
engagement. 

• 3.2x more engagement on Facebook with images and video
• +18% clicks on Twitter when images are used
• +98% higher comment rate on LinkedIn when posts include visuals

Across platforms, video content outperforms other visual content and 
generates on average 80% more conversion than non-video content.

And the more relevant images are, the more views they get - 94% more 
views on average than content without relevant images.

Source: https://www.mckinsey.com/~/media/mckinsey/industries/retail/our%20insights/how%20covid%2019%20is%20changing%20consumer%20behavior%20now%20and%20forever/how-covid-19-is-changing-consumer-behaviornow-and-forever.pdf

THINGS TO KEEP IN MIND WHEN USING SOCIAL MEDIA
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Stories are Compelling 

Instagram Stories and Facebook Stories are an increasingly dominate format, outperforming other posting types on 
these platforms. Stories are a much more visual way of sharing content, similar to Snapchat and TikTok. It allows you 
to capture photo and video content using your mobile camera, add filters and captions and post to a separate section 
of the platform where content stays live for 24 hours.

Video content continues to outperform image content in this posting format as well.

Source: https://sproutsocial.com/insights/social-media-trends/

THINGS TO KEEP IN MIND WHEN USING SOCIAL MEDIA



Video-sharing platform 
for entertainment and 

news

Role

Primary 
Audience

Primary  
Use

Video streaming

Engagement and 
connection platform

Usage Over 21 million users 
in Canada, with 2.7 
billion worldwide

Building an audience 
and interacting with 

them

SOURCES: FACEBOOK’S SELF-SERVICE ADVERTISING TOOLS (ACCESSED JANUARY 2020); POPULATION DATA FROM THE U.N. NOTE: FACEBOOK DOES NOT PUBLISH ADVERTISING AUDIENCE DATA FOR GENDERS OTHER THAN ‘MALE’ AND ‘FEMALE’. ADVISORY: FIGURES REPORTED ON THIS CHART ARE BASED ON FACEBOOK’S 
ADDRESSABLE ADVERTISING AUDIENCE, AND MAY NOT MATCH TOTAL ACTIVE USERS. COMPARABILITY ADVISORY: BASE CHANGES. DATA MAY NOT BE COMPARABLE TO FIGURES PUBLISHED IN PREVIOUS REPORTS.; https://blog.hootsuite.com/facebook-demographics/ https://sproutsocial.com/insights/facebook-stats-for-marketers/;
https://blog.hootsuite.com/instagram-demographics/ ; https://blog.hootsuite.com/pinterest-statistics-for-business/

• Users ages 25-34 years 
are the largest 
demographic with 
high reach among 18-
64 year-olds  

• Highest reach of social 
platforms for users 
aged 13-17 

• 54.5% female, 45.5 
male

Over 13 million users 
in Canada, with over 
1 billion worldwide 

Visual platform based 
on video and photo 

posts

Strong visual 
content

Primary 
Content

Engaging visual and 
written content

Entertaining and 
informative 

videos

Short, informative 
written and visual 

content

Visually appealing 
content

Blog-style content, 
written and visual 

updates

• Users ages 18-24 
years are the largest 
demographic, with 
high reach among 
18-54 year-olds

• 55.1% female, 44.9% 
male

Sharing photos and 
videos

• Users ages 25-34 
years are the largest 
demographic 
followed closely by 
18-24 year-olds

• 55.1% female, 44.9% 
male

Over 12 million users 
in Canada, with 1.2 
billion worldwide

Image and inspiration 
sharing platform 

Image and inspiration 
sharing platform 

Over 8.2 million 
users in Canada, 

with over 459 
million worldwide

• 72% female, 
with 8/10 being 
Moms

• 25-34 year-olds 
are the largest 
demographic 

• Users ages 25-34 
years are the 
largest 
demographic, 
followed closely 
by 35-49 year-
olds 

• 70% male, 30% 
female

Over 6.88 million 
users in Canada, 

with over 187 million 
worldwide 

Information sharing

Content distribution 
and short-form 
interaction tool

Image and video 
messaging platform 

Short-form video 
creation and sharing 

platform

Connecting with 
potential clients and 

employers/employees

Highly entertaining 
short-form video 

(under 15 seconds)

Creating and posting 
short, shareable 

videos 

Professional 
networking platform

Over 8.15 million in 
Canada, with over 

265 million 
worldwide

• 82% of users are 
34 or younger

• 54.5% female, 
45.2 male

• 69% of users are 
13-24, with 42% 
being 18-24

• 60% female, 40% 
male 

Over 3.3 million 
users in Canada, 

with over 2 billion 
worldwide 

Sharing content

Visually 
entertaining 

content

Over 17 million 
users in Canada, 

with over 722 
million worldwide

• 61% of users are 
26-45 year-olds, 
with 37% 46-55 
years old

• 57% male, 43% 
female

The Top Social Media Platforms 
THINGS TO KEEP IN MIND WHEN USING SOCIAL MEDIA

Platform

https://blog.hootsuite.com/facebook-demographics/
https://sproutsocial.com/insights/facebook-stats-for-marketers/
https://blog.hootsuite.com/instagram-demographics/
https://blog.hootsuite.com/pinterest-statistics-for-business/
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